X AT AT, DRBAVEERRE, RXEENGEBBIN AR RN
FHS. X—HREETHLRMTT HSERIHE T REMGHBR” (product life cycle)
Moot mi ik, BATEASLA . HLAALNSEERM)ZEH, FEHR
AKHE (HH%E) KERS.

7B R R S TIE R BRI AT B RRIEAL BN RKHERKRE
M F i H R (market share) —i G MM, K= sr W AEE. 5 (1) %X, HERK
W LA KRR, B2 BIR” (Star) 7 iy (22, T A R, T B H R %
2K 447 (Cash cow) iy H5(3) 3, T A RAK, EH B K AR 7, 1 50 ) A7
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e LRMEER SN, “BIR” RRATENTY, ZAWRENRE, KRR A
Wo HE, BT “DIR” =R S, BM0ALUES . JERARIHSLEERK
BREFE, MULFEE R DR PRMUKE, U “DIB” PGB R
W R E R M, WEAV KB, X AEWEHE” . “@4” FRETS L
SHERNME, TMRE, @Rk, RELM “EX” PR, MT ‘@47 HRE
IR NEL, MR AT A AT, AR BN EERE.  “REY
PEmBEETRN AT G, REETESER, STONY AR, T8 88 KR &,
A B A — R B BE, FURAFFBAMLAET, B “AE” =Rl “UIR”
AEE “Ed” T, B, RAMERESHLTE, LR RET i, mEETR, R
“OIEY i, MR CRIEY PR, RWNEER— AR “e47 R GIERRED,
B, RS WX =HERZHEREOKD, BRTHHYRE, BN~ B
B, BEAHH PR X7 EMEARIE B, R P BRI
R, BEE™, ARGHE, BRERSE, LRBEH.

BRI A AR, SRESVEEEROBG LT HBER. Bk “A”
AEEM LA, SHFTEEN BT, KAAAAFTELERNTHBRT N
K, BN ZImE W E E A B R, RO AT E R A R, R AR,
T, R YRR R, R R DR SF 1H, BBSFHAM. B, XE—F B E A
", WMFEHERKEEFERL (BESZE), REHEREETH, SWRBARY B
Wi, HFOIBF M, VRBROHAE, BRAEFREMLK. KBZE, HEPRER “f
R WM XBENT “BR” 230,

ER—FE R E= TR, Sl SRELERAE. ALK AP ZER AL
PR TT R AR BEATE o Al A8 5N B 0 BT 7 0 7 ik BE AT 30T R 2 R,
AT RBMKAET ., EBTTH, LUEN FRTSHEEMNTEE, R 4w i 5l
o
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