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R — BRI IEERGE T , &7 — SR ] B9 R R BE A 9 F A0 37 A0 208 K AL AR 1 17) 2137
G EEATE R ESR CE . B Y& Webster New World Dictionary of American Lan-
guage , IR B RAE 2 — S NIRRT #1f A © 89 B 1 58 A A9 — e R R a) T 51 ~J
W ITRBEE AT HAERNERIES , EA BN TRIMEEHNIES.

BiE 15 S AR WS  BERITIE O BRI Z M AERZ . EMMUER B AET
Pl T A, T L 7E Ok B B R 55 1S B b, AT T iz REIE 4TS . 40 to have the
floor HL1% & & A, to table a discussion #EiR11£ , to position a product A7 &l FT FF 4 I o

X F— A MNFH RIS IE SN, AR N REHRAR X 25 A A )i, AR ATERY 5 16 sh i, T2
HEEENASEIRD HESLTFEF AL, EESE M4 BRI SR ASCHR
RS IOEEIBERITIEENAE AGER THEH &8 EFL 0 Tme—SEHE.

—. HAE

MENRRE— R AR, IR LAEAZNN LB ARWHEEF SRS, WESM
NI — A ZTIE S, B2 — SRR R

(1) FFIE:C.E.O. = Chief Executive Officer S22 ; C.F. 0. = Chief Financial Officer I4 B &
& ;V.P. = Vice president Bl 8%, Al EF K ; — M AR B FRIFMATWE D EE N chief 5L
head , 7 B 42, 8 4t /7T #% 9 mucky-muck, big shot, big wheel, big whig B, biggies. 41: She’ s a big
mucky-muck in the largest movie studio in Hollywood . fith 2 473 35 Fe K () o &2 il VE A R B Bt £
oNal B AP B HEERFR A Mr. Big, B L HEZE RN FR A Queen Bee,

(2) Fi%51%3h : How long have you been in the biz? /RIX MEBEMTEZA 77 X HE, biz
F5H 2 business, X U1:The new computer I just bought broke after one day. When I tried to retum it,
the store was closed! What a fly-by-night operation. I fFT AN E T — KK T, MK ERHYAS
5 B T o EREFIAMA ., fly-by-night operation $§ & [ TR IR A BRI 2. His busi-
ness is small time but at least he doesn’t have many worries. i fff0J& /NS A B (B /DA FOA
Pl 7EX B, small time A REFEES ], T RIEMAEE R AR/ NAET".

(3) fREEEA 5 . iR BR G BR 7 0] A axe, boot, dismiss, dump, fire, oust, sack % Zfjia] 4h, 7] LA
H give someone the gate, kick someone out, let someone go, send someone packing, throw someone out on
one’s ear i 4, F% A HR 5 A hire 5K take on an employee.

(4) BRI AEBCAE & @R b, 20 E-mail( = electronic mail) H, ¥~ HE
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%, fax( = facsimile)f& B , FedEx( = Federal Express) % , Xerox & El, X ££18] BE A] LA fif 4% 1),
a] U BhiE] . &0 If T have more information, I’ 11 e-mail you. {RILEE LRI L, IR & & B FHE
B2 R .

= T Bk

RO REBFEN T — D EEIRT, RSB IRP AN EH @ H— L E T
o WURAREFARX SRS MBI RTRBEAH R EMTEHIT T E W As T was
about to say, I move that we table the discussion until our next meeting when everyonc is present. 3% 1Y
TS HER B T IR B ARSI B i#4T. A FH, move RFRR“HBah”, ks “@il”
(propose) , table the discussion Z/RH#EIR 141£ (to postpone the discussion)

ERAGERT ,BR T F negotiate /R ¥G RS , 34 7] A barter, hammer out a deal , wheel and deal
SR BRI LR TR o MU IRBIM A& T, —MEBR T A knock down the price R EARMM A& I,
7] F come down, dicker XZ7/R . {l:Can you come down a little? #RAEFFEMK— SM L7 We
spent an hour dickering over the price he charged us. AL T 8B E — 4~/ RFERMMAZE S, W0
B PMEM EA—FEARPGEL = 5, 7] FH get something at a steal R F78 . rock-bottom offer & 7~ fi X
Wik, WNREZX AR, — A take it, M2, W leave ito U1:1 just gave you my final
offer. Take it or leave it. XAEZARATAI AR , HZ A RNEZ AT IR IGIRES X W7 4B
B F], % F win-win situation 275 , F8 , | F no-win situation,

Z. TG E 4

WA T X B E:

A: We need to position the new line of this shampoo very carefully because it could turn out to be
a real cash cow. We need to come up with ideas for a new corporate image as well as  effective ways to
target this market.

(FRATTL AU s VA AEC S B AU A /K 7™ i FTRE T 37 , PR DR i 7 K A AT R A o AT
AT T A RIER A KA B HIE 8 F B o)

B: What if we start by counter-marketing other products like it? After all,it’s supposedly the best
on the market and it’s on the cutting edge of shampoo.

(ISR FATE F-HEm 88 B HAM L™ f /B e 7 RN ™ R 5 b iy gyt 24T
BT )

XEBOES , B LR T EH T EARE. cash(BE) M cow (P4 ) MUE—E M FER
“WRERI A5 corporate image TR A RIIE R AR ABIEIZR” 5 on the cutting edge of KR
TR AL T WS ; position TEIX MR RN “BELL B, TR A T I BT R
anfTREM " . AN TERA = EES E LT market, market BEA] AR 17135, th Al LLZRR AR
¥ : coumter-marketing (il 8 85 L E AU i 2BUAE K 22 AAMEH B d) ;on the market(7ETT
Gy N ) 5 to target this market(B#ETT 3%, I8X DT IHME N BAR) . 5 market B X #1731
A :gray market & #1737, market blitz TG 02 8515 3, test-market 17 33 B I8 7 , image
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marketing 2\ A AT AL 5 , preemptive marketing  LACAREY , 8 76124 o
9 A

ERERZI M e AEE . —BRIE ST MREMBITE A XN -GS, iR me
BAT AU [E] G, A7 3K ORISR B, SRk 09 A ORI (], [ N AMIC S6 LA BiE 3 T 8 1 T B
G HNR T e RVERE . 7ER S A, SRt A L w RIRIR AR 4 .

(1) H black, blue 4 B HJ 1A} 2 in the black 7R “BAF]”, T AN A in the red. iX—iAIZH 7™
AR T LARTAY & iR A 2 MR A R B ERES R AR 6, SARLE,

Black Monday #§#J /& 1987 4 10 4 19 H (B #—)BREE BB, FiF 2 AKIEE, EA
W2 F T A

Big Blue & B /& 3€ EH A IBM H K] .

blue chip [54& ¥h e MR AR REBUE R BE 7569, R R AR Se A R R T HI(E
BRmATRIAREE ,

(2) AR MKZFAR N1 cash flow B WH , LA UL A, cash srapped M EHLZ R E
7K, penny ante A I AMHER,/NAZEE , a penny ante business  H F]/N3E 32, penny pincher
F 15 B, nickle-and-dime 2B /NAA TR,

(3) % MG A4 : Baby Bells Jl/REBTE/A R F/AH], Big Board 41 291E #5728 5 T, bear
market fETT, bull market 4717, cost an arm and a leg fE 2R IF 4L, flat broke B Ja433C, float
someone a loan TFFKZAHE N, front money  FUAF 3K, M H¥EX, hand over fist AN W7 HE £ , junk
bond HK#H (AU ) {527, line of credit  H¥ A (BRI ) B /= PR %, loan shark & F| b¥ 3 , pick up
the check SEB | throw money down a rat hole B RAZLMEMLRA L,

(4) 4ilgiE : BHAME T XK RAT L — 23 Fgamn B WAE A B ERNIES .

AMEX : American Stock Exchange ZE[EEFH3E 5T,

A.P.R.:annual percentage rate (XT 434 3R ak Wx ik i 5 {5 0% DX AR B4 AR /A S5 3
) B AR o1 &,

A.T.M. : automated teller machine H ZHEZHL,

C.D. :certificate of deposit fFzKH.,

C.F.O. : Chief Financial Officer W F45,

C.0.D. :cash on delivery HREMTFI, 3 HfT3K,

COLA : cost-of-living adjustment 4= {1 %% FHIA Y,

E.E.C. : Euopean Economic Community R 285 H[6] 44,

Fannie Mae: Federal National Mortage Association XIS E RHLHFth<,

F.D.I.C. :Federal Deposit Insurance Corporation BXFPAEEE (RN A],

Fed: The Federal Reserve BEIfi&# R 40,

F.S.L.I.C. :Federal Savings and Loan Insurance BXIPfi & Prak {562\ Al ,

I.R.A. :individual retirement account > AIBIRE MK,

S & L:Savings and Loan Association fifi & tY#x4t,

S.E.C:Securities and Exchange Commission 1F#F% 5% £,
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S.S. :Social Security FER, T2 HE,
T.B. :Treasury Bill EE¥,

A, 5%

ITHEUERSFEEFH—NEE A, | 5155 MERSHEARN KB AR KE
A TEAK KRS, PaERFHEE, EEAFH & T EHENTFIRERZ R ™5
HERBIY . LT BMER SFRESRIEE,

J 4 —MH ad RFE IR . B2 advertisement FI4E 5 . display ad 57 A B A #9J 45 (adver-
tisement with illustrations) ; dummy ad |~ 45#£#5 (a preliminary version of an advertisement used to get an
idea of how the final advertisement could look) ;to blow in an ad F§7E % & B PH 70 2 [a) 4l A — W45 ¢
40 : If the magazine hasn’t gone to press yet, let’s see about blowing in an ad. {5 X A< % &b AR A
BN, iEFRATE BB Al 5 . an— S S SRR R TUAYTE , % A U FRAE double-truck,
4N: A double-truck may cost a lot of money to run, but it should attract a lot of customers. 7 B 4 i £
BT EFRHN spreac BT 4538 7T LAM run an ad KRR o

advertising {4 R Ze/R] 4L 145 . N display advertising B 3C) 45 . 8 FH B A2k W 5 | it
ZH—F &5 H AR, word-of-mouth advertising H 3k %, X2 —FIEWAMEHEZEN &K
Wt , 38 2t — 0 B 2 [ th B A A A 8 At B i 8 B 7 i LA B4 i B B Y.

HEESH, A EESHEEFERT ENARIEA . U: advertorial ( = advertisement + edito-
rial) #HiE 4 FEEAE A EF OB A IERS 45 305 ; advid( = advertisement + television vid-
eo) M F1L) 45 ; informercial ( = information + commercial) WG B K, T8 HF BN HBEEHIHKA
ITEERMERA, A H 3 2 60 81 A5 ; magalog( = magazine + catalogue) #¢ & H R 4o

IAb, circular R AR LB BUE BT E B L ; clutter RARFE B R E E A F#AH K
R 45 &% ;spot TV, spot radio F/n KRR T Y E M) S HEHAIRILS %o blub
FEHEFE 4, commercial ¥§ BNV 45, puff piece 8§ & [ T A —F=MRUER ] .

L EFNEE T IVAE AGRR TTHES SR 5% 107 @A — 28 B 5 i
MATIE, EMFIOEHEFT, A B EREEAITIEIR , BEE M. B8R &M
i MR 5 2B RIEFITIEE N BFENEZ — A 2 1 MR 5 3E, B iti15
Ja NFSE R TAEFIR 55 TR shiT T RAFRO AT,

(1EEBRAL: EBXTINA S FRR)




