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Moderator of Market Orientation and Performances: Research on Ma-

ture and Immature Company

ZHU Hong-jie QIAN Yun XU Min

Abstract: This paper researched the influences of moderator on relations between market orientation and
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performances. MKTOR was adopted as the scale of market orientation while competitions as the determi-
nants and plus future activities as outcomes. This paper followed SEM and reached negative conclusions
that market orientation must influence performances of different mature rate companies, such as MNC and
small company.

Key words: market orientation; moderator; performance; mature company

(E# %64 W)
On the Customs Protection of Intellectual Property
Rights for Import & Export Enterprises in Ningbo

WANG Hui-zhen

Abstract: Ningbo is famous for its international trade and has a lot of intellectual property rights. The
competitiveness of the enterprises in Ningbo, initiative in trade and distribution of profit depend largely on
whether the customs protection of intellectual property rights works well or not. Based on the statement of
the situation in Ningbo at present, this paper analyzes the cases of infringement products from Ningbo and
other countries, and puts forward the countermeasures concerned.

Key words: import & export enterprises; intellectual property rights; customs protection; Ningbo
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