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Study of the Mechanism of Brand Relationships

MA Jin-jun ZHANG Peng

Abstract: By personifying brands, a brand relationship can be used to investigate the relationship

between brands and consumers. As the leading field of investigation, which appeared after combining

relationship marketing models with brand marketing theories, it has obtained numerous scholars’

attentions. The study of theories about brand relationships is mainly based on the western individualistic
behavioral patterns, for it is derived from the West. And under the background of collectivistic values,
the appliance of those theories is somewhat limited in China. This article which combines foreign

investigations with local studies has formed a mechanism of the brand relationship’s influence and

effects subjected to the Chinese cultures.
Key words: brand relationship; brand individuality; group burden; brand satisfaction; brand credit
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